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WHO IS BID4SPOTS?   

Bid4Spots offers a reverse-auction online marketplace by bringing radio 
stations directly to advertisers to sell their unsold advertising inventory for 
the following broadcast week. The Bid4Spots technology allows advertisers to 
control all campaign criteria (dayparts, markets, formats, budget, etc.) and 
provides an easy campaign set-up process that takes just minutes. Every 
week, hundreds of stations across the UK compete with one another for your 
budget in a live, 2-hour auction.   
 

When the  
media compete, 
advertisers get 
lower rates and 
reach more 
customers. 

 

 

OUR MARKETING TECHNOLOGY 

Get more reach and exposure for every pound you spend by…   

§ Controlling your campaign criteria, including target demographic,       
days, dayparts, markets, budget and maximum cost. 

§ Letting the marketplace work for you. Get your campaign set up in as 
quickly as 5-10 minutes with our easy step-by-step process that prompts 
you for your criteria…and let the media do the rest of the work. 

§ Allowing more radio stations to bid in your campaign.  When more media 
compete, the rates decrease and you get more advertising inventory 
without increasing your initial budget.  

 

OUR MARKETING PROFESSIONALS 

We are your marketing partners and help you get results by… 

§ Gaining more in-depth knowledge about your company’s campaign goals, 
objectives and expected outcome so we can help deliver targeted 
optimisation recommendations.  

§ Utilising marketing best practices extrapolated from previous successful 
campaigns and communicating relevant media insight based on     
internal data.   

§ Growing the relationship and being 100% devoted to your campaign and 
objectives, regardless of the size of your marketing budget. 
 

"The campaign set-
up is intuitive, and 
the auction results 
came through as 
promised within 
days. We were able 
to achieve some 
really cost effective 
airtime, opening up 
stations which had 
been out of reach on 
our conventional 
schedule.” 
 

NICHOLA FINAN 
OOMPH MEDIA 
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HOW DOES IT WORK? 
 

The Bid4Spots Marketplace combines the best of live auction, reverse-auction and unsold 
inventory: 
 
 
LIVE AUCTION  
Bid4Spots conducts weekly live auctions every Thursday starting at 10 am and ending Midday. 
 
REVERSE-AUCTION  
The radio stations are invited to participate only if they meet the advertiser’s campaign criteria. If invited, they bid 
on the campaign and the lowest bidders win. Here's how it works: 

1. In a reverse auction, there is only one buyer (advertiser) and multiple radio stations.   
2. The buyer sets a maximum price that they are willing to pay per each thousand listeners. 
3. The buyer sets their campaign parameters, which helps determine the number of sellers that will be invited to 

participate in the bidding process. NOTE:  The broader the parameters, the more sellers will be invited to     
the auction. 

4. When the auction begins, the invited sellers start bidding aggressively to monetise their unsold inventory for 
the following week. 

5. Since there are multiple sellers competing against each other, they continue to lower their prices in order to 
win the advertiser's campaign budget.   

UNSOLD INVENTORY 
Radio stations come to the Bid4Spots marketplace every Thursday to monetise any unsold airtime for the following 
week. They are highly motivated to bid aggressively because they run the risk of losing that revenue. 
 
 
 
AUCTION TIMELINE 
 

 
 
 




